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“Breaking 
down barriers 

to fitness 
for all”



75%

deskless

2100+ 
employees





Engagement 
Score

51% 65%

September 
2020

March 
2022



How CORE supported our 
engagement score: 

● Communication - 
right audience at 
the right time

● Using insights and 
data to manage 
and show the impact 
of CORE

● Created a community



Segmentation & Analytics





●  Your PBs - eCards

● Employee Appreciation Day 
1500+

● Loved Up incentive for 
performance awards 

Recognition





What’s next?

Cost of 
living 

support

‘Employee 
Engagement’ 

to   
‘Employee 
Experience’

CORE 
rebrand



Our top 3 takeaways

1
Segment 

your comms

2
Create a culture, 
which employees 

want and can 
actively be part of

3
Use feedback 
and data to 
ensure your 
platform is 

working



Proof that our strategy is working

#25 ranked company in 
Glassdoor's 50 Best 

Places to Work in the UK 
and the only leisure 
business to be listed

Winner of ‘Most 
innovative response 
to Covid-19’ at the 

Engagement Excellence 
Awards 2021



Questions?



#RGSUMMIT




